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H : Highland Agricultural, foundation of HILLKOFF. This is our identity of the past , present and future.
It is an important mechanism that allows environmental sustainability to happen . Especially, fertility of forest, soil , air and water.

I : Innovation, synergize all arts and sciences discipline into daily work process. In order to find new opportunity that based on local resources  and 
innovatively create values.

Lives, our solid works will moving to the future. Because organization cannot rely on short term vision. Middle and long term plans are necessary  to 
implement. Firm needs to comprehend the dynamic environment and catch the pace with fast moving world. Our mission is seeking for  mutual 
social sustainability.

























































https://sites.google.com/a/tennmandigital.com/mirimichigreen/biochar



https://www.qcintel.com/carbon/article



CIRCULAR ECOSYSTEM
















